
PRESS RELEASE - RITZ PARIS, ARTS OF THE TABLE AND ARTS OF LIVING

Following the success of its 2018 sale of the 
historic furnishings of the Ritz Paris, Artcurial 
will bring to auction almost 1,500 lots 
dedicated to French Arts of the Table and Arts 
of Living on 21st, 22nd and 23rd June 2020. The 
most iconic Ritz Paris dinner services, glasses 
from the legendary Hemingway Bar, gold- and 
silverware and linen from the hotel will be 
offered for sale. Renowned interior designer 
Laurent Buttazzoni will stage the exhibition of 
these timelessly elegant pieces in the salons of 
the Hôtel Marcel Dassault.

AUCTION - 21ST, 22ND AND 23RD JUNE 2020, IN PARIS



, 

PRESS RELEASE - RITZ PARIS, ARTS OF THE TABLE AND ARTS OF LIVING

PARIS - Following its spectacular 2018 sale dedicated to the historic furnishings of 
the Ritz Paris, Artcurial is to auction almost 1,500 lots dedicated to French Arts of the 
Table and Arts of Living on 21st, 22nd and 23st June 2020. Six of the most beautiful dinner 
services from the successive layouts of the Parisian palace hotel will be presented 
for sale. From the iconic Marthe service commissioned by César Ritz in 1898 for the 
opening of the hotel to the Ritz Club service designed by Jean Boggio, more than 450 
lots of Limoges porcelain will go under the hammer.

Each piece embodies this legendary place that has always stood for elegance and the 
French art de vivre, and attracted guests from all over the world: celebrities, artists, 
royalty and writers, including Ernest Hemingway, Coco Chanel and Audrey Hepburn.

The hotel's gold- and silverware will also be showcased, with around 400 lots including 
pieces bearing the "Hôtel Ritz" insignia, created by pre-eminent houses such as 
Christofle and Ercuis. Cutlery, shaped pieces, dishes and trays and tea and coffee sets 
will be presented alongside rarer items, such as three Christofle serving trolleys. Also 
featuring in the catalogue will be numerous glass and crystal sets, including sets of 
cocktail glasses from the legendary Hemingway Bar. The hotel's linen will complete the 
session, with an array of 200 lots devoted to table, bath and bed linen. 

These objects are an opportunity for enthusiasts and collectors to own refined pieces 
with unique provenance, with estimates ranging from €100-150 for two ashtrays from 
the famous Ritz Club to €4,000 - 6,000 for a Christofle serving trolley.

For this sale, Artcurial will hold an exhibition in the salons of the Hôtel Marcel 
Dassault, from 1st to 6th April 2020. Renowned French interior designer and author 
of the culinary guide Dîner à la maison Laurent Buttazzoni will be responsible for the 
scenography of the exhibition.

“This auction will be the ultimate chance to take home a piece of the 
iconic universe of the legendary hotel that is the Ritz Paris! ”

Stéphane Aubert,
Auctioneer and Associate Director, Artcurial

The Ritz Paris’ blue Marthe service, 
scenography by Laurent Buttazzoni

© Charlotte Hess for Artcurial
Glasses from the Hemingway Bar at the 
Ritz Paris,
scenography by Laurent Buttazzoni
© Charlotte Hess for Artcurial
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The Ritz Paris, a gem of Parisian gastronomy
The history of the Ritz Paris is closely linked with that of gastronomy. In fact, Auguste 
Escoffier, the hotel’s first chef and the other half of the successful Ritz and Escoffier 
business partnership, is regarded as one of the fathers of modern cuisine. The two-
Michelin-starred gourmet restaurant La Table de l’Espadon continues this tradition of 
excellence today. It was opened in 1956 by Charles Ritz and its name is a nod to the 1952 
novel The Old Man and the Sea by Ernest Hemingway, with whom he shared a love of fishing.

A drink at the Hemingway Bar
It was during the Roaring Twenties that the adjective “Ritzy” first appeared in the American 
dictionary. It means luxurious, fashionable and elegant. It sums up the look and feel of 
the Ritz Paris in a single word. The hotel didn’t have a bar to begin with. It was at the 
instigation of the hotel’s American clientele and personalities like Cole Porter, Francis 
Scott Fitzgerald and Ernest Hemingway, who were escaping Prohibition and making 
Paris the place to party, that César Ritz opened the Ritz Bar in 1921. Nowadays the hotel 
has three of them, including the famous Hemingway Bar where Colin Field, twice named 
“World’s Best Bartender”, helps perpetuate the legend of this special place.

The Ritz Paris in a few dates

© Ritz Paris Archives

1896: Hotelier César Ritz buys 15 Place Vendôme 
from the Pereire brothers’ Crédit Mobilier, 
intending to make it the world’s most beautiful 
hotel.

1 June 1898: Opening of the Ritz Paris, a hotel 
which in accordance with the wishes of César 
Ritz, offers “all the refinements that a prince 
could wish for in his own home”.

1909: Marcel Proust writes scenes for his novel In 
Search of Lost Time at the hotel.

1925: Ernest Hemingway first encounters Francis 
Scott Fitzgerald, who introduces him to the Ritz 
Paris bar. The pair become regular patrons.

1937 : Coco Chanel moves into a suite at the Ritz 
Paris. She will continue living there until her 
death in 1971.

25 August 1944: The legendary liberation of 
the Ritz Paris by Ernest Hemingway.

1950: The Ritz Paris is used as the location 
for numerous Hollywood films, including An 
American in Paris, Love in the Afternoon and 
Funny Face.

1979: The Ritz Paris is acquired by 
Egyptian businessman Mohamed Al-Fayed.

1988: The Ritz Escoffier school of haute 
cuisine is established in homage to the great 
chef Auguste Escoffier.

2016: The Ritz Paris reopens after four years 
of renovations.
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Six iconic Ritz Paris dinner services come to Artcurial
Artcurial is the preferred partner of the capital's palace hotels, having organised auctions 
of the furnishings of the Plaza Athénée, Tour d’Argent and Hôtel de Crillon in recent years. 
In April 2018, Artcurial hit the headlines when it auctioned the historic furnishings of the 
Ritz Paris. The sale totalled €7.3M / $9M, more than seven times the overall estimate and 
setting a new world record for a sale of hotel furnishings.

On this occasion, Artcurial will present more than 1500 lots for sale on 7th, 8th and 9th April 
2020 as part of an exceptional auction dedicated to the Arts of the Table and the Arts of 
Living at the Ritz Paris. This event will be an opportunity for collectors and enthusiasts to 
rediscover the iconic dinner services of the Ritz Paris:

- the Marthe service, decorated with a frieze of arabesques in blues or greens,  
commissioned by César Ritz in 1898 for the opening of the hotel, where it has 
remained ever since;

 - the exclusive designs of Jean Boggio: the Ritz Club service, and the                       
 Psyché service, decorated with leafy tendrils;
 - and finally, two older services with floral decorations, one pink, the other green,  
   preserved by the hotel until now.

The Ritz Club dinner service, 
scenography by Laurent Buttazzoni
© Charlotte Hess for Artcurial

The services with floral decorations, in 
green and pink,
scenography by Laurent Buttazzoni
© Charlotte Hess for Artcurial



Glassware from the Hemingway Bar
This collection will be completed by a large selection of table, bath and bed linen stamped “Ritz 
Paris”, and beautiful silverware items bearing the “Hôtel Ritz” insignia. Three Christofle serving 
trolleys, as well as several sets of cocktail glasses from the Hemingway Bar feature amongst the 
unmissable pieces in the sale.

In particular, they include a set of six crystal Martini glasses engraved “Bar Hemingway Ritz Paris” 
(estimate: €400 - 600), four crystal dessert plates, in their case and stamped “Lalique France - Ritz 
Paris” (estimate: €400 - 600) and twelve round-based serving plates from the Marthe collection, 
made from Limoges porcelain and decorated with a frieze of arabesques in shades of blue, marked 
“Ritz Paris” underneath (estimate: €150-200). A so-called “carving trolley” by Christofle, made 
from dyed wood and silver-plated metal, has been estimated at between €4,000 and 6,000.

© Ritz Paris Archives
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The Hemingway Bar 
Martini glass, scenography 
by Laurent Buttazzoni
© Charlotte Hess 
for Artcurial The Ritz Paris “Imperial” glass 

service
© Artcurial

Detail of a set of six coffee 
cups and their saucers, made by
Haviland from Limoges porcelain,
with floral decoration in shades 
of green and gilt-edging 
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He’s not just an interior designer but a foodie too! Two 
reasons why Laurent Buttazzoni was the perfect choice 
to stage a section of the exhibition and the catalogue 
layouts for the auction dedicated to Arts of the Table 
and Arts of Living at the Ritz Paris. Here’s how this 
eagle-eyed man who owes his love of cooking to his 
French and Italian-Hungarian grandmothers, saw the 
project.
 
What prompted your collaboration?
Stéphane Aubert, an auctioneer at Artcurial, had been 
looking through my book Diner à la maison, which was 
published at the end of last year by Rizzoli. I think he 
liked the style of the very colourful photos, in which the 
crockery, linen and dishes are shot close up.
 
How does one get from interior design to a cookbook?
I love cooking and my friends, who like to take 
advantage of this, are always asking me for recipes. 
Sofia Coppola, who often came over to eat with 
her team whilst she was filming Marie Antoinette, 
encouraged me to write a book about it and kindly 
agreed to write the foreword. But I wanted something 
simple, straightforward, with menus but also addresses 
and little tips. My cupboards were bursting with enough 
glasses, plates, tablecloths and napkins to take the 
photos at home in Paris and Sicily.

How will you display the Ritz Paris crockery?
If it isn’t broken, don’t fix it: the same team - that’s 
to say the same photographer, the same stylist and 
I - are going to shoot the photos at home. The idea 
is to make owning these services seem accessible. 
With crockery, we always want it to look pretty. It’s the 
mix - of sophisticated and affordable - expensive and 
inexpensive, that makes it work. A bit like in interior 
design: mix and match!

Laurent Buttazzoni
© Charlotte Hess for Artcurial

How many services are you going to stage? 
Six different services, from the gourmet restaurant 
one to the room service plates! And I have chosen 
them to illustrate different times of the day: 
the pink floral one for a vegan lunch amongst 
girlfriends, the green and white cups for a tea with 
scones, the red and gold plate for a sophisticated 
dinner, the blue service for a more intimate supper 
and not forgetting the glasses for cocktail hour 
and the services decorated with flowers in green 
and pink for breakfast. Of course the cutlery, 
plates, teapots and some pretty silver-plated metal 
tumblers will play supporting roles. 
  
As an interior designer, you are known for your 
contemporary vision (n.b. as well as private 
commissions, he has completed projects for such 
prestigious locations as the Thaddaeus Ropac 
gallery in Pantin and the Kreo gallery).  That’s a 
very long way from this rather vintage tableware, 
isn’t it?
Vintage and re-use are actually very current, 
like in fashion. I love hunting for new pieces and 
collecting. I have just come back from Mexico and 
again I couldn’t resist. I brought back some textiles 
and some glasses. I have nearly a whole closet 
full of napkins and tablecloths! Plenty for playing 
with colours, flowers and stripes. What’s fun is that 
twist with more contemporary accessories, which 
brings it all up to date and makes the whole thing 
more vibrant and playful.

A scene set by Laurent Buttazzoni:
an interview with lifestyle journalist Aude de la Conté



COMING SOON AT ARTCURIAL 
16 June 2020 : auction - Old Master & XIXth Century Art

8-9 July 2020 : auction Impressionist & Modern Art I & II
Post-War & Contemporary Art I & II                                           

ABOUT ARTCURIAL 
Paris-based multidisciplinary auction house Artcurial, founded in 2002, strengthened 
its position as leader on the international art market in 2019. With 3 sale venues 
located in Paris, Monaco and Marrakech, the House totalled 203,1 million euros 
revenue in 2019.
It caters for the whole spectrum of major specialities: Fine Arts to Decorative Arts, 
Collectors’ Cars, Fine Jewellery, Fine Watches, Fine Wines and Spirits… 
With a firm focus on the international market, Artcurial is able to leverage its 
international network, with offices in Brussels, Milan, Monte-Carlo, Munich and Vienna 
as well as a presence in Beijing and Tel Aviv. In October 2015, Artcurial organised its 
first sales in Hong Kong and Morocco.

www.artcurial.com

RTCURIAL

PRACTICAL INFORMATION
Auction on Sunday 21, Monday 22 and Tuesday 23 June 2020, at 10am and 2pm

Exhibition from 18 to 20 June 2020

Artcurial - 7, rond-point des Champs-Elysées - 75008 Paris

HD visuals available on request 
Catalogue available online at www.artcurial.com
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